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Kakmue Bonpockl Hac BOSTHYHOT?

[loyemy Mbl TaK NOCTYNaeM 1 B 3TO BEPUM?

[Mouemy Mbl COMBaeMCSi BO BpaxkayloLne ctam?

KakK HaMUN MaHARAAPYHeT "MATKO yripaBasoT”
ncmxorepaneBTbl, NOINTUKN, MAaPKETOJIOTUN Y

MOLLUEHHUNKIN?
Yem Ha camoMm faefie cTpallueH ceteson cynep-niN?

Kak co3gaBaTtb amnatu4vHbiv NIN?



“IMpunHUMN BepbI”
HanBHOCTb

Kyoa cnokoMHeun pas NnoBepuThb,
UeM XNTb N MbIC/INTb KaXAbll OEHb.

Tak 6oUTechb TeX, B KOM AyX Xene3Hbln,
KTOo nperpagnn COMHeHbAM NyThb.

B ubéM cepaue cTpax yBuaeTb 6e3aHy
CunbHen, 4yem cTpax B Heé LarHyThb.

Haym KopxaBuH, 1963

http://www.belousenko.com/books/Korzhavin/korzhavin_naivnost.htm


http://www.belousenko.com/books/Korzhavin/korzhavin_naivnost.htm
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“INpocToTa — Xy>Xe BOpOBCTBA”
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Hagexaa Ha "0AHOPYKOro KOHCy/bTaHTa”
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Computable cognitive model based on social
evidence and restricted by resources

B.Goertzel, A.Kolonin, J.Pressing, C.Pennachin:
Compassion-based artificial psyche design
(2000)

https://www.goertzel.org/benzine/WakingUpFrom
TheEconomyOfDreams.htm

A.Kolonin: Computable cognitive model based
on social evidence and restricted by resources
(2015)

https://ieeexplore.ieee.org/document/7361869

Anton Kolonin, Evgenii Vityaev, Yuriy Orlov:
Cognitive Architecture of Collective Intelligence
Based on Social Evidence (2016)

https://www.sciencedirect.com/science/article/pii/
S1877050916317239

A.Kolonin: Resource-Constrained Social
Evidence Based Cognitive Model for Empathy-
Driven Artificial Intelligence (2018)

https://link.springer.com/chapter/10.1007/978-3-3
19-97676-1_10
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https://www.goertzel.org/benzine/WakingUpFromTheEconomyOfDreams.htm
https://www.goertzel.org/benzine/WakingUpFromTheEconomyOfDreams.htm
https://ieeexplore.ieee.org/document/7361869
https://www.sciencedirect.com/science/article/pii/S1877050916317239
https://www.sciencedirect.com/science/article/pii/S1877050916317239
https://link.springer.com/chapter/10.1007/978-3-319-97676-1_10
https://link.springer.com/chapter/10.1007/978-3-319-97676-1_10

Pei Wang: Non-Axiomatic Reasoning System (NARS)

Intelligence as
“adaptation with
iInsufficient
knowledge and
resources”

Bad
nutrition

N Yesterday

Today

immune
system

Truth value:
>

Strength, Confidence

Evidence

Pei Wang: Non-axiomatic reasoning system: exploring the essence of intelligence, 1993-1996
https://www.researchgate.net/publication/2690739_Non-Axiomatic_Reasoning_System_-_ Exploring_the_Essence_of_Intelligence

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents® 7
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Karl Friston: Free Energy Principle
Minimize free energy

“in summary, (i) agents resist a natural tendency to disorder by minimising a
free-energy bound on surprise; (ii) this entails acting on the environment to

avoid surprises, which (iii) rests on making Bayesian inferences about the
world.”

e Argmin F(y, £) Perception p(y)

. 5 Bayesian inferences
q(x; ) / about the world
p(x.y)
How the brain models external
environment states, F ree energy > . hidden
systems that match their Z SU rp rise states
internal model to the Lﬁ Y! C) ( )()
external model will be able P

to minimize their free
energy effectively

Action (u)
acting on the

Al"gill’liﬂ F(y, Q enviro;msg; :.; avoid
Thomas Parr, Giovanni Pezzulo, Karl J. Friston:
Active Inference: The Free Energy Principle in Mind, Brain, and Behavior, 2022

https://direct.mit.edu/books/oa-monograph/5299/Active-InferenceThe-Free-Energy-Principle-in-Mind
Slide content source:

https://www.kaggle.com/code/charel/learn-by-example-active-inference-in-the-brain-2

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents®
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K Mmakcnmmnsauunm npenckasyeMmocTn — yepes
MI/IHI/IMI/I3aLI,I/IPO HeonpeaeneHHoCTn?

| NON ) New Tab X
& NewTa | NON | & New Tab X +

Q
(o)

how are you
C G howmany|
how are you - Google Search

| how many - Google Search
how are
how many countries in the world
how are you doing

how many weeks in a year
how are you answers

. how many states in usa
How Are You Feeling - Song by TAYLOR DEE

. how many continents
How Are You Today? - Song by Maple Leaf Learning

how are you doing answer how many people in the world

how are you synonyms ) how many words

@
\—

how are you in spanish how many continents are there

L0 0L 0 O L 0L O O 0

how are things going how many bones in human body

L L L L 0 L L L L P

how many episodes in house of dragons

https://aclanthology.org/2022.emnlp-main.239/
https://arxiv.org/pdf/2303.02427 .pdf

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents®
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Robert Cialdini; Social Proof

Social proof is a psychological

SOCIAL PROOF

and social phenomenon wherein

~ The Rule ~

WHEN UNCERTAIN, LOOK AT WHAT OTHERS
ARE DOING

Fig. N°01

people copy the actions of
others in choosing how to
behave in a given situation. The

~ Psychological Reasoning ~

WE LOOK AT WHAT OTHERS ARE DOING OR HAVE
DONE TO RESOLVE PERSONAL INSECURITY WHEN
MAKING A DECISION.

i

term was coined by Robert |
Cialdini in his 1984 book R shouta 1 5. [

Influence: Science and Practice, Walet 01 /0
and the concept is also known "EAMILT ABOUT

THE DECISION. : M from friends & family
o LD = - relating to a product

as informational social influence. VLA ucnsc o

social networking site

https://www.amazon.com/Influence-Practice-Robert-B-Cialdini/dp/0205609996

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents®
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Bnagumup JledpeBp: Camooco3HaHme Kak coumanbHasa pedriekcus

JmuHUus. B JINIepe OKA3BIBAIOTCA COBMCIICHHBIMU o0a Havaja -

Mocksa

Kom;g-]L;emp BnduMMMp J'Iedoeap BBITIOJIHEHHE “PSMOBBIX” TPYMOBBIX OIEPAIUM M CHEIUpHIECKON

OPTaHM3YIOIIEH JeSITeILHOCTH.

4TO TAKOE R

OLYLWEBJTEHHOCTb®?

/\

Puc. 9

BriepBeie MHAMBHUAYaAJIbHAS AEATEIBHOCTh OKA3bIBAETCS OP2AHU-
308aHHOU. MexaHnu3M, KOTOPBIM paHBIIIE JAeMCTBOBAJ B MacIITade

I 1 s KOJIJIEKTHBA, IIEPEXOAUT B MHAMBUAYAILILHYIO AeSTEIbHOCTD. JInmep
Maparme BTOpOe, MCnpasneHHoe 1 fONonHeHHoe MIpeBpaIaeTcs B camopePaekcusHyto cucmemy.

https://www.litres.ru/book/vladimir-lefevr/chto-takoe-odushevlennost-66216968/
Bce npaBa 3awwmieHbl © 2022 AHToH KononuH, Aigents® 11
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Mopgenb counyma Kak retepapxums
dyHKUMoHanbHbIX cnuctem (IN.K.AHOXMH)

- CeTeBoe
/ Ccoob6LlecTBo \
Konnektus

EBreHuin Butses: Co3HaHMe Kak Normyeckn HenpoTnsopedmnsas NporHocTndeckaa Mmoaens peansHocTtn (1997-2017)
https://www.researchgate.net/publication/322977829 Soznanie_kak_logiceski_neprotivorecivaa_prognosticeskaa_model_realnosti
Anton Kolonin, Evgenii Vityaev, Yuriy Orlov: Cognitive Architecture of Collective Intelligence Based on Social Evidence (2016)

https://www.sciencedirect.com/science/article/pii/S1877050916317239
Bce npaga 3awmiieHbl © 2022 AHToH KonoHuH, Aigents® 12


https://www.researchgate.net/publication/322977829_Soznanie_kak_logiceski_neprotivorecivaa_prognosticeskaa_model_realnosti
https://www.sciencedirect.com/science/article/pii/S1877050916317239

Bce BmecTe

1. MnHnMmnsauma notpebrieHns pecypcoB (MeHbLIe AyMaeMm,
ObbICTpee NPUHMMAaEM peLleHns) Ha pacCMOTpeHne pas/inyHbIX
rmnoTes 1 acnekToB (NPUHLUMN “orpaHUYeHHbIX pecypcoB”)

2. Makcnmunsaumns BEpOATHOCTM 0XnaaemMmomn NO3UTUBHOW OLIEHKM
3a CBOUW OENCTBUA U CyXOeHUA (NpUHUKN “cBO6OAHON 3HEeprun”)

3. /icnonb3oBaHMe “MyapPOoOCTU TOJINbI” B KAYECTBE Kak Mepuna
ONda caMOOLEHKN, Tak 1 Ans NPUHATUA peLlleHnsa B criydae
HeonpeaenéHHocTM (NPUHUKMN “coumanbHOro AokasaresibcTea’”)

4. Counym Kak AnHamumyeckasa retepapxms “pedpnekCnBHbIX”
“doyHKLIMOHANbHbIX CUCTEM”.

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents® 13



CHo3HaHne — 410 B cnoBe 3Ttom!?

(no)3HaHue
SIBHOE 3HaHune
(co3HaHue)
coumasibHoe 3HaHue MO aenu
OH oHa mo
CaMOCO3HaHune amo J
e A ME OHU  Hawu Koeoa

Kyoa

HesBHOe 3HaHue
(noacosHaHue)

https://golos.id/ru--tekhnologii/ @aigents/opredeleniya-ii

14
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CHo3HaHne — 410 B cnoBe 3Ttom!?

(no)3HaHne

SIBHOE 3HaHue
(co3HaHue)

coumasibHoe 3HaHue MO acnu

OH OH
camocosHaHme/ - _-9mo / 20

..’ﬂ

mMmoe

HesBHOe 3HaHue
(noacosHaHue)

https://golos.id/ru--tekhnologii/ @aigents/opredeleniya-ii
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[lpengctaBneHne 3HaHUKU B rMnep-meTa-rpadpax

Mary thinks Bob
rides elephants on
vacations and
thinks they inhabit
Earth and Tom
thinks aliens inhabit

B.Goertzel, P.Wang,
A.Kolonin, C.Pennachin
(1998)

https://wiki.opencog.org/w/AtomSpace
https://github.com/opencog/atomspace

Bce npaBa 3awmweHbl © 2022 AHToH KonoHuH, Aigents® 16
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CouunanbHO-A0Ka3aTesibHasd MoAesib CRO3HAHUS

Social evidence based cognitive model He noaBepraeMbie COMHEHUIO UCTUHBI

Ob6nacTb
Bepesl

(Foundation
Graph)

friend
drink
programming

CounanbHble CBA3U,
C YUeTOM YPOBHSA AoBep

®daKTbl, B3BeLUeHHble HA OCHOBe
X ACTOYHNKOB N OLEHLLNKOB,

B CcBeTe HenpeoXHbIX UCTUH
Java

(9)

Java coffee

(4)

Drink Java coffee

(4)

Program in Java language

(3)

Java island

(2)

Visit Java island

Mary is friend of mine
Peter is friend of mine
Bob is co-worker of
mine

Bob is friend of Peter

coLmabHbIX

CBs3en
(Social
Graph)

O6nacTtb

BoobpaxeHus
(Imagination
CDaKTbI, nosiy4eHHble OT UCTOYHUKOB Graph)

ObnacTb

dakToB
(Evidence
Graph)

1999: | am programming inJava
2011: Mary visited Ja
2012: Peter is programming in Java (2)
Yesterday: Peter and me drink Java ps:/lieeexplore.ieee.org/document/7361869
Today: Mary and me drink Java https://www.sciencedirect.com/science/article/pii/S1877050916317239
https://link.springer.com/chapter/lo.1007/978-3-319-97676-1_115)

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents®



https://ieeexplore.ieee.org/document/7361869
https://www.sciencedirect.com/science/article/pii/S1877050916317239
https://link.springer.com/chapter/10.1007/978-3-319-97676-1_10

Imagination and Action driven by Believed Evidence

I — person of consideration

J — concept or action of consideration

| — person’s belief item (of foundation graph of size L)
— person’s i mental attachment to /

B — B *
P i 2., (E°. *B,)
E®, — concept j agreement or compatibility with /in mind of /
P, - concept j power for i

B — B *
A% =5, (C%*B,)
C*. — action j agreement or compatibility with /in view of /
A, — action j preference for |

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents® 18



I — person of consideration

J — concept or action of consideration

k — person’s correspondent (of social graph of size K)
S, — person’s i social bind to k

PS =5, (ES*S,)

k=1,K

E> — concept j expression or confirmation by k in view of

P, - concept j power for i

ASij_ (CS *S)

k=1,K

C®.—action j acceptance or approval by k in view of i
A, — action j preference for |

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents®

Imagination and Action driven by Social Evidence

19



Imagination driven by Believed Social Evidence

I — person of consideration

J — concept or action of consideration

| — person’s belief item (of foundation graph of size L
k — person’s correspondent (of social graph of size K
B, — person’s i mental attachment to /

— person’s j social bind to k

PBij_ IlL(EB *B ) (Esijk*sik)

k—l K

E® — concept j agreement or compatibility with /in mind of /
E> — concept j expression or confirmation by k in view of /
P, - concept j power for /

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents®
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CouunanbHO-A0Ka3aTesibHasd MoAesib CRO3HAHUS

Social evidence based cognitive model

B, — person’s ntal attachment to /
| — person’s
(of foundatic

CouunasnibHble cBA3

st/lieeexplore.ieee.org/document/7361869

https://lwww.sciencedirect.com/science/article/pii/S1877050916317239
https://link.springer.com/chapter/10.1007/978-3-319-97676-1_10

Bce npaBa 3awmiieHbl © 2022 AHToH KononuH, Aigents® 21
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CoumnasnibHO-10Ka3aTe/ibHast MOAe b CO3HAHUA

Temporally and socially scoped evidence, supported with short-term and long-term memory capabilities.

Inference

Foundation

Imagination

Evidence

Hardwiring

Social

Inference

https://www.sciencedirect.com/science/article/pii/S1877050916317239
Bce npaea 3awumiieHbl © 2022 AHToH KonoHuH, Aigents® 22
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Social evidence-based resource-constrained cognitive model
Applying resource constraints: short-term and long-term memories.

Foundation
graph

Social
graph

Imagination

Long Term
Memory
(Storage)

Evidence
graph
Forgetting

https://ieeexplore.ieee.org/document/7361869
https://link.springer.com/chapter/10.1007/978-3-319-97676-1_10

23
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Social evidence-based cognitive model
Understanding applied belief change

Method: “Redundant temporal evidence”

24



Social evidence-based cognitive model
Understanding applied belief change

Method: “Redundant Social Evidence”

People in
the park

People in
the cinema

Not smoking

People in
the office Not a fun

Me < : >
People Smoking

25



Social evidence-based cognitive model
Understanding applied belief change

Method: “Highly valable social evidence”

Schwarzenegger

Good guy ‘
0

26



Social evidence-based cognitive model
Understanding applied belief change

Method: “Implicit evidence injection”

Sports
disregard
smoking

Girls
disregard
smoking

Gi
disre
m

rls
gard
Csmoing

27



Social evidence-based resource-constrained cognitive model
Predicting individual behavior

The more | know,

Certainty the more | know
that | know

Of nothing.

judgement

The less | know,
the more certain
| am about
anything.

Foundation graph size

28



Social evidence-based resource-constrained cognitive model
Predicting individual behavior

SOClal Socialized Socialized
graph Conservator Innovator
size and
efficiency
Egocentric Egocentric
Conservator Innovator
Imagination graph
Foundation graph size and efficiency

size and eff|C|ency —

29



SddekT ecTecTBEHHON coLUnasibHOW nonigpusaumnn
‘A ’A ‘A ‘A ‘A‘A

"&S/"B
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Y Y %Y@Y CZPYCgPY
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Z C C

https://ieeexplore.ieee.org/document/7361869

https://www.sciencedirect.com/science/article/pii/S1877050916317239
Bce npasa 3awwmieHbl © 2022 AHToH KononuH, Aigents® 30
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BO3MOXXHOCTb MOAENNPoBaHUA U npeackasaHns
counanbHON AMHaAMUKK 1 ynpaBieHnsa en

https://ieeexplore.ieee.org/document/7361869

https://www.sciencedirect.com/science/article/pii/S1877050916317239
Bce npaga 3awmiieHbl © 2022 AHToH KonoHuH, Aigents® 31
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OC06EeHHOCTH YesnoBeYeCKOW NCUXNKN Kak OCHOBa /14
“KOHCTPYKTUBHbIX” U “OecTPYKTMBHbLIX" (PSyOps) maHunynsauumn

Compy'gHuqecmeo

Bce npaea 3awumieHbl © 2022 AHToH KonoHuH, Aigents® 32



OHnaunH cetn U Mmegna — B3anMMoaenCcTBmne ¢ CoLumMymom

OHNanH cetTun n meana

—IE
' “Msirkoe
ynpasneHue” f
Push-

novcka
3anpocell  pokayum Yarbl N3BELLLEHUS

99g 902009 g6
D 900 10
©%© COLI,I/IyI\%) 9099 9
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MocTb! u M3MeHeHus
KOMMeHTapun | Nonckosble cTaTtyca 1




MOXXHO N ¢ NOMOLLbIO MaLLUHHOIO o6yqu|/|;| npencKka3dbiBatb KPUTUHECKNE
N3amMeHeHeHn4d B NCUXO3MOUMNOHaAJIbHOM COCTOAHNN Ha OCHOBE OadHHbIX N3

OHJTauH ceTeun (couceTu, MecceHaXepbl, CMapTdOHbI) U yNpaBnaTb UMU?
CocTosiHMe

TpeBOXHblE HOBOCTH

B OH/1aH CMU

HeraTnBHbIN CEHTUMEHT
B COLUMNaJIbHbLIX CETAX

Kputnueckui

ypoBeHb cTpecca >

T sy nm IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIINIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
N\
\ CTpecc
n W
LI
Bpems
T1 T2 T3 T4 T’)
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Kak TOHanbHOCTb TEKCTA BNUAET Ha noBeaeHue?

“dkcnepumeHT Facebook”: VickycTBeHHO MeHSAA “cpefiHee HacTPoeHne” B IMYHOWN HOBOCTHOW
NIEHTE, MOXHO CUMHXPOHHO “onyckaTtb” UM “nogHUmMaTb” HacTpoeHne y MuanapnoB YenoBek.

Positive Words (per cent)

5.1

Negative Words (per cent)

<
o)

5.3

5.2

1.70 1.60 1.50 5.0

1.80

Negativity Reduced

@ Control
O Experimental

Positivity Reduced

N3MeHeHne Yncaa NO3UTUBHbLIX U
HEeraTMBHbIX C/IOB B COOOLLIEHNSAX
nonb3oBartenen Facebook B
3KCNepUMEHTaNbHON N KOHTPOJIbHOM
rpynne (nepeaaya HeraTMBHOro
3MOLIMOHAJIbHOTO KOHTEKCTA).

Kramer A.D., Guillory J.E., Hancock J.T.
Experimental evidence of massive-scale
emotional contagion through social
networks. PNAS 2014;111(24):8788-8790.

https://www.pnas.org/doi/10.1073/pnas.1320040111

(cnatio nodzomosseH FO./1.0p/108bIM)

Bce npaga 3awmieHbl © 2022 AHTOH KonoHuH, Aigents® 35
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Kak MaHMnynaumm B TEKCTE BNUAKOT HA NoBegeHne?

OpHa goankoBas HOBOCTb, pacnpocTpaHsiemada B oHnlanH CMU B CLLA B 2021
rogy B Tev4eHnn 48 MUHYT nNpmBena K B3nNeTy U o0pyLLIEHMIO PblHKA KpUNTOBanoT

g, CNBC oW Foilowing

Walmart to accept payments with
cryptocurrencies using litecoin
cnb.cx/3A3cWuR

CNBC deleted after 48 minutes
ID: 1437415272206450692

3A3cWuR

Bce npaea 3awwmileHbl © 2022 AntoH KonoHuH, Aigents® 36



Kak MaHMnynsuum B TEKCTE BNUAIOT HA NoBedeHne?

OpgHa dankoBasi HOBOCTb, onybrnunkoBaHHas B Twitter 11 Hoabpa 2022 roaga
obpyLimna akumMm KoMnaHum rno nNpou3BoACTBY UHCYNTMHA MUHUMYM Ha CYTKU

Lo, Eli Lilly And Co
Overview News Compare Financials
NYSE: LLY :

Market Summary > Eli Lilly And Co

2, ) EliLilly and Company @ 346.04 uso
@EliLillyandCo -11.97 (-3.34%) + past 5 days

Nov 11, 1:17 PM EST - Disclaimer

We are excited to announce insulin is LS ™[ | | B | =F | M

free now. _ _
370 345.97 USD Fri, Nov 11 1:16 PM

, o . 365

1:36 PM - 11/10/22 - Twitter for iPhone
360

554 Retweets 171 Quote Tweets 3,324 Likes 355
350
345 : : : .

Nov 8 Nov 9 Nov 10 Nov 11

Open 366.16 Mkt cap 328.79B CDP score B
High 367.83 PJE ratio 52.00 52-wk high 369.80
Low 344.68 Div yield 1.13% 52-wk low 231.87
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MacLuTabbl pacnpocTpaHeEHUA HA KapTe
WORLD MAP OF SOCIAL NETWORKS

January 2022

—

@ rcceoook @ wechat @ vk @ nstagram

 VICTOuHMK:
https://vincos.it/world-map-of-social-networks/

credits: Vincenzo Cosenza vincos.it license: CC-BY-NC source: Alexa/Similar\Wweb
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[1TnaHeTapHOe pacnpocTpaHeHNe OHNMauUH CETEN
+Facebook, TicTok+Baidu+\WeChat




MacLiTabbl pacnpocTpaHeHUA B MUNTMOHAaX

Most popular social networks worldwide as of January 2022, ranked by number of monthly

active users

(in millions)

4,300
Facebook
YouTube

WhatsApp*

Instagram 1,478

iPhone/iPad 1,200+
1,263

Weixin / WeChat

TikTok

Facebook Messenger*
Douyin**

QQ

Sina Weibo

Kuaishou

Snapchat

Telegram

VicTouHmKu:
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.businessofapps.com/data/android-statistics/

https://techjury.net/blog/gmail-statistics/

https://www.semrush.com/blog/google-search-statistics/ (HegoctynHo B P® B CBA3M C CaHKLUAMMN)
https://www.searchenginejournal.com/baidu-facts/336803

Pinterest
Twitter
Reddit*

Quora*
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LHocTynHOCTb OAnA (neranbHbIX) NccregoBaHUN

Most popular social networks worldwide as of January 2022, ranked by number of monthly
active users
(in millions)

4,300

Facebook
YouTube
WhatsApp*

Instagram

HenocTynHo

TikTok

Facebook Messenger*

Douyin**
QQ

Sina Weibo
Kuaishou
Snapchat
Telegram
Pinterest
Twitter
Reddit*
Quora*
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CouunasnibHble meana (cetn) Kak “rnone 60a"?

U.S. Army: PSYCHOLOGICAL OPERATIONS LEADERS PLANNING GUIDE
https://irp.fas.org/doddir/army/psyopplan.pdf

U.S. Army: Psychological Operations
https://irp.fas.org/doddir/army/fm3-05-30.pdf

US Army PSYOP Book 1 - Psychological Operations Handbook
https://www.amazon.com/Army-PSYOP-Book-Psychological-Fundamentals/dp/1949117081

NATO: ALLIED JOINT DOCTRINE FOR

PSYCHOLOGICAL OPERATIONS
https://info.publicintelligence.net/NATO-PSYOPS.pdf

Royal Military College of Canada: Influence Techniques Using Social Media
https://cradpdf.drdc-rddc.gc.ca/PDFS/unc365/p807750 Alb.pdf
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Kak onpenenaTtb TOHANbHOCTb TEKCTA?
., MeTpukun: TOHa/IbHOCTb, [1o3nTmB, HeraTtmns, INPOTNBOPEUNBOCTL

rcestscon = Average correlation across all models
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https://arxiv.org/abs/2204.10185 2
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UTO MOXKHO y3HATb N3 TEKCTa O NCUXUKe coumyma?
KOrHUTUBHbIE UCKaXXeHUA (KOTHUTUBHO-NOBEAEHYECKaa Tepanmns)

12 COMMON COGNITIVE DISTORTIONS

Catastrophizing: Exaggerating the importance of és

” 1]

negative events (“that’s won’t end good”, “game

Over” ) Mind reading Negative focus Catastrophizing Labeling
e When you assume you When you ignore the When you expect the  When you label yourself
know what others are  positive aspects and only worst case scenario to or someone negatively

thinking or feeling see the negative ones happen to you such as 'I'm a loser’

Fortune-telling: Making predictions, usually
negative ones, about the future (“l will not”, “we
will not”...)

Should-thinking Overgeneralizing  Emotional reasoning  Fortune-telling

M |nd readlng Bel |eV| ng you knOW Wh at OtherS are When you have rules or  'When a single negative When you believe that When you think the

expectations how things  event occurs and you how you feel is evidence future is set in stone and
” oW

thlnkl ng (“eve ryone knOWS ’ everyone th I n kS” N ) or people should be/act believe it is a pattern or reflects reality the outcome is sure

a8 48

https://www.pnas.org/doi/pdf/10.1073/pnas.2102061118

Personalization Owning the truth  Just-world thinking Control fallacy
When you feel personally  When you are certain When you assume that When you assume you
responsible or guilty for  you are right and your everything in the world can control everything
things you can't control opinion is the truth will be balanced fairly that happens in your life
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UTO MOXKHO y3HATb N3 TEKCTa O NCUXUKe coumyma?
KOrHUTUBHbIE UCKaXXeHUA (KOTHUTUBHO-NOBEAEHYECKaa Tepanmns)

=== English (US) Spanish = German
2.
g o Q§> o
o1 O ! L v O+
o a N o
1 1 v /\ Q) 1
N N N O o ™ o o) N
0 AR LN
1900 1920 1940 1960 1980 2000 2020 1900 1920 1940 1960 1980 2000 2020 1900 1920 1940 1960 1980 2000 2020
year year year

Fig. 2. (A-C) Median z scores of time series of CDS n-gram prevalence from 1855 to 2020 (125 y) in US English (A), Spanish (B), and German (C) with year
markers added for major historical events. All time series reveal stable or declining levels for most of the 20th century followed by a sharp surge of cognitive
distortions in the past three decades. US English shows declining levels from 1899 to 1978, with minor peaks around 1914 and 1940 (World War | and World
War 1) and notably 1968. This decline is followed by a surge of CDS prevalence starting in 1978 that continues to 2019. For Spanish we find stable levels
from 1895 to the early 1980s at which point a trend occurs toward higher CDS prevalence levels above any of those previously observed. German shows
stable CDS prevalence levels, with the exception of strong peaks around and after World War | and World War I, until 2007 at which point a sudden surge
occurs.

ICTOUHWMK:

https://www.pnas.org/doi/pdf/10.1073/pnas.2102061118
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Kak MaHUNYJIALNN B TEKCTE BITUAKOT HA nosegeHue?

" KOrHuTu1BHbIE
= I/ICKa)KeI-ﬁ
025
000 -
[Mpon3BogHasa (U3MEHEHME)
LleHbl 6UTKOMHa Ha bupxe Binance

12 19 . @ ] 16 23 0 06 13 2

CBA3b KOrHUTUBHBIX UCKaKEHUI C LEeHOW KpUNTOBamnioT 1 06bEMOM TOPros

' KOTHUTUBHbIE

s VICK@XXeHud
\/\fv\/ ;

06 /_\/\ ’

04

—  price_diffN
—— disqualpos_mentalfil_smotionreash

= fade_countN
—— dicho_diqua_emotio_fortune_mentalN

O6BLEM
02 TOPros Ha oupxe Binance
12 19 ..} w2 08 16MCT0LIHMK:_23 30 06 13 20
https://arxiv.org/abs/2204.12928
ors https://link.springer.com/cﬁ‘élpter/lo.1007/978-3-031-19907-3_4
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Searching for Compound Causation

Correlation/Shift Correlation/Shift
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https://link.springer.com/chapter/10.1007/978-3-031-19907-3_4
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[Mnatdopma coumanbHbix BbluncneHuin Aigents®

4 mmts
5

el @
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Messenger Q Fr|e N dSTwitter u

Slack| #¥ Reddit
Telegram
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[Mnatdopma coumanbHbix BbluucneHun Aigents®
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https://link.springer.com/chapter/10.1007/978-3-030-03402-3_25

https://ieeexplore.ieee.org/document/8109887

My6nukaumsa hitos: erced i le/bii

~ ; ps://www.sciencedirect.com/science/article/pii/S1877050918300383
KOMMGHTapMM’ TpaH3aKuua Vicnone3oBatue C}'IOBO, oppa3a https://ieeexplore.ieee.org/document/8071965

OT3bIB https://ieeexplore.ieee.org/document/7587680
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[lpumeHeHue 1: BbigBneHne n NoUCK coumMo-KOMMYHUKALMOHHbIX

TUMOB, NPoUNEN N CTPYKTYP, KPYroB OBLLEHNS N ayAUTOPUNA,
nMaepoB MHEHUIM N KaHaANOB pacrnpocTpaHeHnst MHdopMaLum

CouuaneHbiu mun: CoLuasbHbIt murn:
[locnepgoBameb Apyr u copamHuk
CouuanbHbIU mun: CouuasnbHbIU murn:
Jlugep s PacnpocmpaHumens ...
=

S
1958814770
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[TlpnumeHeHne 2: KonnyectseHHOe onpeneneHne ypoBHeU penytauum u
O0BePUS, a TakKe — XxapaKkTepa, KonimyectBa U KayectBa MEXITUYHOCTHbIX

OTHOLLUEHNU B KPYNHO-MacLWTabHbIX CETEBbLIX coObLLEecTBax

P

Aigents Report for Steemit (beta) - Madmind Siberian

ICARNCANC 4!

@)
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[TlpumeHeHne 3: Pa3geneHne nocTaBLUMKOB B CUCTEME NpoAdax
OHJTaH Ha YeCTHbIX U MOLLEHHNKOB (anroputMm “Tekyyeun penyrtaumnm’)

100

VAP RAREAR SRS JRAS
. UeCTHbIe NOCTaBLUMKK
o
YpOBEHb ¢ ¢
[oBepunA
(“Tekyuemn 0 5 e —
penytauun’) W ¢ .

- I\/IOUJeHHI/IKI/I

g SingularityNET
( https://singularitynet.io

https://arxiv.org/abs/1811.08149
https://arxiv.org/abs/2108.03542

Ranks of Suppliers, dishonest Supplier (including alias) in red and honest suppliers in blue
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Reputation System for Marketplaces

Scam Reputation Loss to Profit from LTS Relative PFS Relative
Period System Scam (LTS) Scam (PFS) Decrease Decrease
182 No 2.4% 44%
182 Regular 2.7% 49% -13% -13%
182 Weighted 2.3% 42% 2% 3%
182 TOM-based 1.4% 30% 41% 31%
182 SOM-based 2.2% 40% 8% 7%
92 No 3.0% 54%
92 Regular 3.5% 65% -19% -20%
92 Weighted 2.8% 52% 5% 4%
92 TOM-based 1.7% 36% 43% 33%
92 SOM-based 2.6% 47 % 13% 12%
30 No 3.9% 73%
30 Regular 4.7% 86% -19% -18%
30 Weighted 3.3% 59% 17% 19%
30 TOM-based 1.5% 31% 63% 58%
30 SOM-based 1.5% 27% 63% 63%
10 No 4. 4% 81%
10 Regular 4. 7% 88% -7T% -8%
10 Weighted 3.0% 54% 33% 33%
10 TOM-based 0.2% 3% 96% 96%
10 SOM-based 0.3% 6% 93% 93%

( SingularityNET

https://arxiv.org/abs/2210.02356

No reputation system: participants are making
decisions relying only on their own memories
and not referring to any reputation system.
Regular reputation system: standard version of
reputation system. Does not take into account
any factors other than values of ratings that
consumers make to suppliers.

Weighted reputation system: When considering
ratings as regular reputation system does,
accounts to financial values of transactions
between participants so that rating values are
weighted by costs of transactions that are
rated.

TOM-based reputation system: In addition to
weighting ratings with financial values per-
transaction, weights the ratings based on the
rater’s time on the market (TOM) as a “proof-of-
time”. That is, the raters (buyers) are implicitly
rated based on how long have they been on
the market. So, rating by buyer with a longer
history influences reputation of a seller more
than the one made by rater with shorter history.
SOM-based reputation system: In addition to
weighting ratings with financial values per-
transaction, weights the ratings based on
rater’s spendings on the market (SOM) as a
“proof-of-burn” value. That is, the raters
(buyers) are implicitly rated based on how
much they spend on this market. So, rating by
buyer with a lot of spendings influences
reputation more than the one made by rater
with smaller spendings.

https://github.com/singnet/reputation
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HNoctynHocTb ans nnatdopmbl Aigents®
Ethereum é PayPal D

v

Steemit O D
Golos.id )
° o WWW
VKontakte m N—
PS C)
\./
IGENTS.COM RSS R
Telegram n a

Slack = 5%
Reddit

. Twitter u

@

https://github.com/aigents/
https://aigents.com/
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Cnacmbo 3a BHumMaHume!

AHTOH KONMOHWH

akolonin@aigents.com
Telegram: akolonin

Je HoBoCHBUPCKM o
rOCYAQPCTBEHHbIN °
yHMBepCcmTeT \,
*HACTOSLLAS HAYKA o
https://Www.nsu.ru — L
: AIGENTS https://agirussia.org

https://aigents.com
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