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Amount of users plugged into social networks worldwide
Google+Facebook (in entire world), Baidu/QQ etc. (in China) 

1 billion 
1.5 billion 

60 million 
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Development of social networks - next phase of 
increasing complexity by means of creating 

higher-level structures with lower-level elements  



 Copyright © 2016 Anton Kolonin, Aigents Group 4

Evolution of information storage capacity growth
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Evolution of working memory capacity growth

Food
- good

Stick
- banana

- food

There is something 
out there similar to 
anything that have 
been known so far. 

Size 
(of “working memory”)
matters!
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Data processing center for social/mobile network users data

http://www.businessinsider.com/pictures-of-the-nsas-utah-data-center-2013-6
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Social networks
can learn about yourself and your social environment 

Personal profile analysisPersonal profile analysis
with Wolfram Alpha for Facebookwith Wolfram Alpha for Facebook

Years and MonthsYears and Months
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Months and DaysMonths and Days

Social networks and search engines
can discover and study processes in the world 

Epidemic studies Epidemic studies 
with Google Trendswith Google Trends
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Days and HoursDays and Hours

Social network data processing 
can discover what is happening in any area right now  

““Who is having headache” Who is having headache” 
with Sick Weatherwith Sick Weather
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TimeTime

Human behaviorHuman behavior
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Use of social network data
makea possible to predict human behavior
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Being able to predict based on social network data
one can manage human behavior 

CooperationCooperation
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“Who are we
working

for?”

State

Business Advertising!

Contro
l o

ver 

society!

Marketstudy!

Ability to 
impact on events?

More useful
information?

Who is using social network data
and for which purpose 

People

Business
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Let everyone have their own 
social network data analysis tool?

Вася

Gabriela

John

Laila

Kim
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Aigents - personal agents to serve people 

 

Personal
Aigent for Android 

 

Networks
of 

other
agents

Personal
Aigent for 
Mac/OSX

and Windows   

Group
Aigent

for
Web

 

Personal
Network
Agent
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Profiling social contacts and topics of interest - with Aigents
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Profiling social communication dynamics – with Aigents
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Let everyone have their 
”Personal Global Brain”?
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Clustering or “natural classification” problems

Multiple dimensionsUnpredictable feature distributions

Clustering objects or features X-means problem

“Seed” features

“Too general” features

“Too rare” features
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We are working towards “alive net” of Aigents, so 
anyone could watch “social network state” around  
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Register for personal social state report with Aigents
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Anton Kolonin, akolonin@aigents.com

Aigents Demo Web Site:
http://aigents.com

Aigent VKontakte:
http://vk.com/aigents

Aigents on Google+:
https://plus.google.com/+Aigents

Aigents on Facebook:
https://www.facebook.com/aigents

Aigents on YouTube:
https://www.youtube.com/c/aigents

http://aigents.com/
http://vk.com/aigents
https://plus.google.com/+Aigents
https://www.youtube.com/c/aigents
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